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3 MAIN ISSUES 



WHAT HAPPENED? 



THE DEVELOPMENT PROCESS 



TARGET GROUP: ENTREPENEURS, ADULTS 



STUDY TOURS 



E-LEARNING: www.elearning.ke.hu/ 



WEBINARIUM 

 

 



TASKS OF THE TRAINING 

 

WHAT should - could we offer? 

 

 

WHOM do we offer? 

 

 

HOW do we offer? 

 



VALUES 

 Planning the new products and services 

 Developement of service packs 

 Thinking in system 

 Cooperation 

 Planning 

 Reduction of vulnerability 



NUMBERS 

 1 training program with 3 themes (6 modules) 

 3 workbooks 

 1 e-learning training 

 6 webinarium 

AND 

 6 experts 

 66 participants in the testing process 

 600 hours spent together 



RESULTS 

 Development of relationships 

 Spreading the ECO approach 

 Growth of tourist attraction 

 Quality improvement in starting a new business 

 Conscious businesses 



PEOPLE, RELATIONSHIPS, COOPERATIONS 



SUMMARY 



POSSIBILITIES AND MAINTENANCE 

100 potential 

entrepreneur 

participate in the 

webinarium or in 

the e-learning 

training 

2 face to face 

trainig 

Contact NGO-s and 

interest groups 



THANK YOU FOR YOUR ATTENTION! 

 

Fejesné Simon Gyöngyi 

Education Division Manager 

SZÁM-PONT Kft. 

www.szampont.hu 

simongy@szam.hu 
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